
 
 
 
 
 
 
 
 
 

R e d  B u l l  G i v e s  Y o u  W i n g s  
Purpose 
 

Red Bull is an innovative company that has sold over 4 billion cans in 130 countries. The energy 
bound product is headquartered in Austria and sold its first can in 1987. They sponsor extreme sporting 
events such as BMX, skateboarding and flugtag to name a few.  In our social monitoring research we 
browsed the web for message boards, blogs, fan pages and anything that people posted about Red Bull. 
Our goal was to find out what people thought about Red Bull not only as an energy drink but as a brand.  
 
Methodology 
 

Our research was conducted by searching the internet for blog postings, message boards, and 
other social media sites about Red Bull. We decided to expand our scope to Red Bull as a brand since lots 
of people were talking about Red Bull as an icon rather than just an energy drink. All our blogs were 
recent as of this year.  One blog is about something that happened last year but it was posted in 2009.  
 
Results 
 

After reviewing our blogs, we noticed that many people enjoy drinking Red Bull. Fans of the 
famous energy drink are also ecstatic that Red Bull sponsors such extreme sporting events. Some people 
would even agree that Red Bull has clever advertising. According to a blog by Pastelgirl, she came home 
to her student housing unit to find a milk carton that she had to construct and put outside her door. The 
next morning there were four cans of Red Bull in the carton. She thought it was a good way to get the 
public involved. 

We also found that people have a odd addiction towards Red Bull. Some people don’t like it but 
they still drink it, others can’t get enough and drink more than they probably should. A lot of people it 
seemed, by what they wrote, that Red Bull is a sort of prestige symbol.  There were a lot of comments 
about how much it cost and how much people buy. I love Red Bull myself and drink it on a regular basis, 
but I get it for free if I had to pay for it I might not drink it as often. We also found that, people have used 
Red Bull as a substitute for coffee. Of all the blogs we read through, everyone seemed to have a savoring 
moment when drinking Red Bull. 
 
Conclusion 
 

The results that were conducted in our research lead us to believe that Red Bull is a remarkable 
energy drink that differentiates itself from other energy drink products.  In addition, Red Bull comes in 
other forms such as energy shots and cola. This would indicate the innovative ability of Red Bull to reach 
broad demographics which ultimately makes it an energy market dominator. 


