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Purpose and Objectives 
 
     The main purpose of the interviews were to get insight and knowledge about 
what it is like working in the public relations =ield and what students can expect 
upon entering the =ield. 

• Expectations and duties of a public relations practitioner. 
• Tips or advice for students entering the public relations =ield. 
• Social media’s impact on the public relations =ield and public relations 

professional. 
 

Methodology 
 
     The research was conducted through interviewing two public relations 
practitioners. The =irst person interviewed was Aimee Steel, Public Relations 
Manager for Holland and Knight. She was interviewed Monday March 2, 2009 from 
9‐9:30 p.m. The interview lasted approximately 13 minutes. The second person 
interviewed was Sheba Munn, Public Relations Coordinator for Holland and Knight. 
She was interviewed Tuesday March 3, 2009 from 2:50‐3:15 p.m. The interview 
lasted approximately ten minutes. Both interviews were conducted using audacity 
and a telephone. The =irst interview suffered from static problems therefore in the 
second interview we used a tape recorder and audacity. 
 
Results 
 

• A PR professional’s job is constantly changing and the tasks performed vary from 
day-to-day.  It can be expected to face new challenges and issues on a daily basis.  

 
“The great thing about PR is that it changes everyday you adapt to new situations and 
issues. Everyday I step into my office and find a new challenge,” Aimee Steel said 
(paraphrased). 
 
“I mean it has its challenges and there is a very simple but in some way expressed routine 
to it.  Simple in that it is obviously because it is a practice that I am familiar with but like 
I said there are challenges you have your surprises,” Sheba Munn said. 
 

• Even though a PR practitioner’s job changes on a daily basis, writing press 
releases and dealing with media outlets are a typical task. 

 



“I deal with different media outlets i.e. reporters/ journalists. I write press releases on a 
daily basis,” Aimee Steel said (paraphrased). 
 
“I do press releases on a daily basis.  I also help develop the media list and keep them up 
to date and, as you can imagine or already know, that’s like a revolving door.  People 
leave one publication and move to another, the turnover rate is really high,” Sheba Munn 
said. 
 
 

• The best advice a public relations practitioner can give a student trying to get into 
the field of PR is to establish networking connections and be involved in as many 
internships as possible. 

 
“Internships, internships, internships…get involved with as many companies and 
organizations as possible to network and make professional connections,” Aimee Steel 
said (paraphrased). 
 
“They are essential they really do look it’s impressive when you can come out of school 
and you have an internship, and you are fortunate like I was to work during that period of 
time while going to school and if A you wanted to stay with the company there’s 
opportunities there and B you have kind of increased your professional worth when 
seeking job opportunities elsewhere you’ve made it that much more competitive,” Sheba 
Munn said. 
 
“I don’t really know how people can go into the workforce without them,” Sheba Munn 
said. 

• Social media has become unavoidable in the world of PR but it’s something that 
you have to be aware of and cautious with.  Social media’s including but not 
limited to Facebook, Twitter, blogging, LinkedIn, etc. 

“No matter whether you like or not it is here to stay. We need to work with the social 
medias not against them. The problem is making sure accurate information is put out 
there,” Aimee Steel said (paraphrased). 

“They can be your enemy or your friend; it really depends on how you use it.  I 
personally prefer to use, when it comes to professionally networking, LinkedIn.  It has 
some social elements, but its really strictly professional networking,” Sheba Munn said. 

“I think that blogging is great and can be a great resource but I think that you can leave 
room for some misinformation because it is not necessarily based on fact.  It’s more 
opinionated.  It’s great; I mean it’s entertaining,” Sheba Munn said. 

 
 
 
 



Conclusion 
 
     It was discovered through the interviews that the field of Public Relations varies daily. 
Having great writing skills and effective communication skills are necessary to excel. 
Facing new challenges and being able to adapt are important elements to the success of a 
PR practitioner and the company or organization they work for.  Internships and 
networking with PR professionals is the best advice for students to succeed in finding a 
career. Knowledge and awareness about social media is essential in the world of PR 
today.  Students should be familiar with these networks and be able to use them as tools 
and assets for the future companies and organizations that they may work for.   
     The School of Mass Communications should ensure that students interested in Public 
Relations as a major are aware of the writing, communications and networking skills as 
well as the typical responsibilities that will be required and expected of them. 
 
 
Appendices 
   

E-mail Correspondence: 
 
Dear Aimee Steel: 
 
Hello my name is Megan Sirjane-Samples and I am a public relations student at the 
University of South Florida. My mom works for Holland and Knight in the West Palm 
Beach office and that is how I was able to contact you. I have an assignment to interview 
a public relations professional and I was hoping I would be able to interview you. I am 
able to conduct the interview over the phone and it will take at most 15 minutes. Please 
let me know at your earliest convenience if you are available and willing to be 
interviewed. Thank you for your time. 
 
Sincerely, 
 
 
 
Megan Sirjane-Samples 
msirjane@mail.usf.edu 
(561) 352-3388 
 
Hi Megan, 
  
I'd be happy to help. What is your time frame? 
  
Thanks, 
Aimee 
 



Aimee, 
 
I am available today anytime after 4:45 p.m. or tomorrow anytime after 2:30 p.m. Please 
let me know what time is convenient for you. Thank you for your time. 
 
Thank you, 
 
Megan  
 
Any chance you could call me this evening? 703-887-6653 
 
That would be perfect. Is there any specific time that you would like me to call? 
 
How about anytime between 8-10? 
 
Ok I will give you a call between 8:30 and 9 p.m. tonight.  Talk to you then. 
Thanks! 
 
Dear Sheba Munn: 
 
Hello my name is Megan Sirjane-Samples and I am a public relations student at the 
University of South Florida. My mom works for Holland and Knight in the West Palm 
Beach office and that is how I was able to contact you. I have an assignment to interview 
a public relations professional and I was hoping I would be able to interview you. I am 
able to conduct the interview over the phone and it will take at most 15 minutes. Please 
let me know at your earliest convenience if you are available and willing to be 
interviewed. Thank you for your time. 
 
Sincerely, 
 
 
 
Megan Sirjane-Samples 
msirjane@mail.usf.edu 
(561) 352-3388 
 
Of course! I'd be happy to assist, when is your deadline? I can probably make some time 
tomorrow around 10:30 am or in the afternoon around 3 pm; otherwise, I have time in the 
evening at 6:30 in which case you can contact me on my cell phone, 9548713554.  Let 
me know what works best!   
 
Regards,   
 
Sheba Munn   
Holland + Knight   
Public Relations Coordinator   



Miami direct (305) 349-2255   
Fort Lauderdale direct (954) 468-7899   
sheba.munn@hklaw.com 
 
Sheba, 
 
Tomorrow at 3:00 p.m. will be perfect. Is it okay that I record the interview through 
Skype and posted on my blog for class? I will leave personal information like your name 
out of the interview and written information if you prefer. Thank you for your time and 
please e-mail or call me if you have any further questions. 
 
Thank you, 
 
Megan Sirjane-Samples 
msirjane@mail.usf.edu 
(561) 352-3388 
 
 Interview Guide: 

1. What college did you graduate from and with what degree? 
2. How long have you been practicing public relations? 
3. Do you feel like your degree was helpful towards your career? 
4. How did you become interested in public relations as a career choice? 
5. What advice would you give a student who is trying to get into the field of public 

relations? 
6. What is a typical day at work like for you? 
7. What kinds of roles and responsibilities do you have? 
8. How do you feel about new technologies especially social media? How have they 

impacted your job? 
 

Transcripts: 

Interview #1: 

I-1: What college did you graduate from and with what degree? 

A: I went to Shippensburg University in Pennsylvania, and I graduated in 1996 with a 
bachelor’s degree in communications, and my focus was in broadcast journalism. 

I-1: How long have you been practicing PR? 

A: I have been in the PR slash media affairs world for a little over ten years now. 

The remainder of the interview is paraphrased due to static problems. 

I-1: What advice would you give a student who is trying to get into the field of public 
relations? 



A: Internships, internships, internships. They are the most important assets to finding 
a job. Get involved with as many companies and organizations as possible to network 
and make professional connections. 

I-1: What is a typical day at work like for you? 

A: the great thing about PR is that it changes everyday you adapt to new situations 
and issues. Everyday I step into my office and find a new challenge. 

I-1: How do you feel about new technologies especially social media? And how have 
they impacted your job? 

A: No matter whether you like or not it is here to stay. We need to work with the 
social medias not against them. The problem is making sure accurate information is 
put out there. You have to constantly monitor the information, because anybody can 
have a blog and say anything they want. 

I-1: What kinds of roles and responsibilities do you have? 

A: I deal with different media outlets i.e. reporters/ journalists. I write press releases 
on a daily basis. Everyday my responsibilities are different they are constantly 
changing. 

I-1: Do you feel like your degree was helpful towards your career? 

A: Yes, I knew I always wanted to work in the communications field. I started in 
broadcast journalism and that gave me many skills that I needed in the PR field. 

 Interview #2: 

I-2: What college did you graduate from and with what degree? 

S: I graduated from Florida International University with a bachelor of science and 
the mass communications department but my major was public relations  

I-2: How long have you been practicing PR? 

S: I have been practicing pr and marketing in general for I guess - I never really 
calculated that before - I guess its been about ten years 

I-2: How did you become interested in pr as a career choice? 

S: I wanted to do something that had to do with writing and that had to do with media 
and people in general.  At the same time I wanted to do something on the corporate 
side, I didn’t want to have to chase stories.  So I decided I wanted to be able to 
represent companies with that forum.  

I-2: So I take that you like your job? 



S: Yeah I do I mean it has its challenges and there is a very simple but in some way 
expressed routine to it.  Simple in that it is obviously because it is a practice that I am 
familiar with but like I said there are challenges you have your surprises. 

I-2: Do you feel like your degree was helpful towards your career? 
 

S: Yes the program that I was in at FIU was very helpful but I think what kind of 
made my college experience even easier was that I had a paid internship in the last 2 
years of school. Clearly your last two years are the more concentrated or focused 
years. Having worked for at the time a local firm pr firm that emerged to a national 
firm. Having had that experience, having the hands on and being able to incorporate 
what I actually being trained in at school it made both of the experiences more 
fulfilling. 

I-2: So the advice that you would give a student trying to get into the field of PR 
would be internships mainly? 

S: Yeah I honestly think that is your best bet. Especially because when I initially 
started it was for credit and I decided to stay on with the firm because one I enjoyed it 
and two I was so successful there. They offered me a permanent internship position 
which I ended up working up to 30 hours a week which was very demanding because 
I was doing about 16 credit hours a semester like I said it was all related ad they were 
very flexible with me and I opted to do the 30 hours a week. I just found that not only 
was it very helpful and useful with how I applied it towards school. They offered me 
a job coming right out and it looked amazing on my resume because one of the 
biggest challenges is being able to go to an entry level position and being to expel 
your self as a valuable or potentially valuable employee even though it is entry level. 
I highly recommend exploring it.  Plus had I found out it was the wrong place for me 
I would have known before finishing and then could have either a changed majors if 
that was feasible or just got my degree and … but it seemed to support my original 
decision I don’t really know how people can go into the workforce without them. 

I-2: That’s actually what we were talking about in class today. 

S: They are essential they really do look it’s impressive when you can come out of 
school and you have an internship, and you are fortunate like I was to work during 
that period of time while going to school and if A you wanted to stay with the 
company there’s opportunities there and B you have kind of increased your 
professional worth when seeking job opportunities elsewhere you’ve made it that 
much more competitive. For yourself or I should say less competitive for yourself. 

I-2: What kinds of roles and responsibilities do you have? 

S: I’m the Public Relations Coordinator.  To some degree I do assist the Public 
Relations Manager, but because I work very independently I often have projects I 
manage myself.  Obviously press release writing, I do press releases on a daily basis.  
I also help develop the media list and keep them up to date and, as you can imagine or 
already know, that’s like a revolving door.  People leave one publication and move to 



another, the turnover rate is really high.  Communicating things with the media 
whether it is pitching a story or sending out press releases to various contacts.  One of 
the other things that I do which is not necessarily standard for all companies, but 
because I work for a law firm, I handle ranking and awards and I kind of manage 
those akalenes which are very important to the credibility of a law firm.  You want 
your firm to stand out and often times its these acknowledgments are kind of what 
sets them apart from the rest.   

I-2: How do you feel about new technologies especially social media in the pr field, 
and how have they impacted your job? 

S: Obviously I kind of just do the Internet.  Let’s see, kind of when it just started I’d 
say five years into it or less.  I don’t really know any other way.  I’ve been working 
with these media sources, like Net Scissions, since pretty much the beginning of time.  
As far as the social net works, I happen to be a Facebook user myself; I’ve been on it 
for quite some time.  They can be your enemy or your friend; it really depends on 
how you use it.  I personally prefer to use, when it comes to professionally 
networking, LinkedIn.  It has some social elements, but its really strictly professional 
networking.  I think that’s probably one of the more professional and creditable ones 
to use.  I don’t know that Facebook would necessarily help promote you 
professionally considering it is, again, a social network and often times you may have 
information and photos and things of that nature you may not want your professionals 
or coworkers to see.    

I-2: Well, what about blogging? 

S: The funny thing about blogging is, as long as I’ve heard about it I really have never 
gotten that much into it.  I think that blogging is great and can be a great resource but 
I think that you can leave room for some misinformation because it is not necessarily 
based on fact.  It’s more opinionated.  It’s great; I mean it’s entertaining.  Some 
bloggers have obviously made a name for themselves and can be very intellectual, but 
I just question the credibility of the information that is put out and how it can affect 
business in general.  It’s definitely entertaining and it’s good to know what the pubic 
is saying and their views on things, but I think most people know blogging is just 
what it is. 

 

 

 

 

 


